
 
 
 
 
Tire Manufacturers Have Much to Gain by Educating Chinese Vehicle Owners 
 
Lack of Tire Knowledge Drags Down Satisfaction and Loyalty, J.D. Power Study Finds 
 
SHANGHAI: 15 August 2016 — A large proportion of owners know very little about the tires that come 
equipped on their new vehicle, which significantly impacts satisfaction and loyalty, according to the J.D. 
Power 2016 China New-Vehicle Tire Satisfaction Index (NV-TSI) Study,SM released today.  
 
The study, now in its fifth year, measures satisfaction among new-vehicle tire owners during the first 12 to 
36 months of ownership based on four factors: appearance; durability; ride; and traction/ handling. 
Owners evaluate the brand of tires they have on their vehicle. The study includes four vehicle segments: 
luxury car; mass market car; SUV; and MPV/ mini van. Satisfaction is calculated on a 1,000-point scale. 
 
More than half of new-vehicle owners (57% for first-time owners and 50% for repeat buyers) don’t know 
the brand of their original tires. Furthermore, only 1% of owners say they know their tire features “very 
well” and 9% say they know them “somewhat.” Such severe lack of knowledge leads to significantly lower 
levels of satisfaction and loyalty. Satisfaction averages 719 among owners who say they know their tires 
“very well,” compared with 652 among those who say they do “not at all” know their tires.  
 
Among owners who know their tires very well, 44% of them say they “definitely would” recommend the 
same brand to others and 31% say they “definitely would” repurchase the same brand as replacement tires; 
among owners don’t know their tires at all, only 15% “definitely would” recommend and 20% “definitely 
would” repurchase the same brand.  
 
“Since tires are the most frequently replaced components on vehicles, tire manufacturers should develop a 
more effective and proactive branding strategy to improve brand awareness and brand image among their 
customers,” said Jeff Cai, general manager, auto product and quality at J.D. Power China. 
“Manufacturers of original equipment tires need to make their brands the obvious choice when consumers 
make the decision to replace their tires. Moreover, building brand loyalty can protect them against lower-
priced competitors.” 
 
Other key findings of the study include:  

 Tire Satisfaction Varies by Vehicle Segment: Overall satisfaction is highest in the luxury car 
segment (730), followed by the SUV (682), mass market car (666) and MPV/ mini van (612) 
segments.  

 Experience Builds Awareness: Older owners (>35 year of age) have more knowledge of their tires 
than younger owners (<25 years). The study finds that about 45% of older owners can accurately 
name the brand of tires on their vehicles. In contrast, only 27% of younger can do the same.  

 Problems Affect Satisfaction and Loyalty: Satisfaction averages 674 among owners who do not 
experience any problems with their tires during the ownership period. Among the 78% of owners 
who have had a problem-free experience, 22% indicate they intend to repurchase the same brand 
and 16% indicate they will recommend the brand to others. In contrast, satisfaction drops to 577 
among owners who experience three or more problems with their tires, while repurchase intent 
dips to 5% and recommendation intent to 13%.     

 



NV-TSI Study Rankings 
Goodyear ranks highest in the luxury car segment for a third consecutive year, with a score of 759. 
Michelin ranks second (736). 
 
Nexen ranks highest in the mass market car segment for a second consecutive year, with a score of 742.  
Michelin ranks second (706) and Kumho third (704). 
 
Goodyear ranks highest in the SUV segment for a third consecutive year, with a score of 738. Michelin 
ranks second (727) and Pirelli third (698). 
 
Maxxis ranks highest in the MPV/ mini van segment for a third consecutive year, with a score of 658. Giti 
ranks second (640). 
 
The 2016 China New-Vehicle Tire Satisfaction Index Study is based on responses from 16,010 vehicle 
owners who purchased their vehicle between October 2012 and May 2015 and examines 37 tire brands.  
The study was fielded from October 2015 through May 2016 in 57 major cities in China.  
 
Media Relations Contacts 
Michelle Meng; J.D. Power; Beijing, China; +86 01 6569 2702; yutian.meng@jdpa.com 
John Tews; J.D. Power; Troy, Michigan, USA; 001 248 680 6218; john.tews@jdpa.com 
 
About J.D. Power in the Asia Pacific Region  
J.D. Power has offices in Tokyo, Singapore, Beijing, Shanghai, Malaysia and Bangkok that conduct customer 
satisfaction research and provide consulting services in the automotive, information technology and 
finance industries in the Asia Pacific region. Together, the six offices bring the language of customer 
satisfaction to consumers and businesses in Australia, China, India, Indonesia, Japan, Malaysia, Philippines, 
Taiwan, Thailand and Vietnam. Information regarding J.D. Power and its products can be accessed through 
the Internet at www.asean-oceania.jdpower.com. 
 
About J.D. Power and Advertising/Promotional Rules www.jdpower.com/about-us/press-release-info 
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Year / Project / Study Name

Source: J.D. Power 2016 China New-Vehicle Tire Satisfaction Index (NV-TSI) StudySM

Customer Service Index Ranking—Luxury Cars
(Based on a 1,000-point scale)

J.D. Power 2016 China 
New-Vehicle Tire Satisfaction Index (NV-TSI) StudySM

JDPower.com
Power Circle RatingsTM

for consumers:

Among the best
Better than most
About average
The rest

Power Circle Ratings Legend

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying 
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores, 
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in th is 
release or J.D. Power survey results without the express prior written consent of J.D. Power. 
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(Based on a 1,000-point scale)

JDPower.com
Power Circle RatingsTM

for consumers:

Among the best
Better than most
About average
The rest

Power Circle Ratings Legend

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying 
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores, 
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in th is 
release or J.D. Power survey results without the express prior written consent of J.D. Power. 
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Customer Service Index Ranking—SUVs
(Based on a 1,000-point scale)
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Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying 
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores, 
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in th is 
release or J.D. Power survey results without the express prior written consent of J.D. Power. 
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Source: J.D. Power 2016 China New-Vehicle Tire Satisfaction Index (NV-TSI) StudySM

Customer Service Index Ranking—MPVs/ Mini Vans
(Based on a 1,000-point scale)
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